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Dwyer emphasized two things: the event of 9/
11, and the response—both diplomatic and per-
sonal—that the State Department has taken in the
last several months.

On September 11, two officers started a new
web page called, “The Response to Terrorism”,
which included messages designed for the Muslim
world; the page was the most visited issue-based
site in the history of the Internet. It was also the
most visited page in the ten-year history of IIP’s
web site at the State Department.

Three to four weeks after 9/11, IIP started to
create a new web site highlighting Muslim life in
America. It describes how immigrants are inte-
grated into the United States; it is updated daily and
available in several languages. On November 9th,
IIP produced the publication, “Network of Terror-
ism”. Although not widely circulated in the United
States, more than 1.3 million copies were printed
for distribution abroad, and well over 2 million addi-
tional copies were reproduced in other forms in the
foreign media. The Italian magazine Panorama and
the Arab magazine Al Watan both published it, and
it appeared as a centerfold in 45,000 copies of
Newsweek, which is circulated in 36 languages,
including French, Spanish, Chinese, Swahili, Arabic,
Turkish, and Japanese, among others. 7,000 copies
were distributed directly to the members of the Jap-

anese diet, and, in Kazakhstan, the American
ambassador hand-delivered several copies to the
Kazakh heads of government. 

This is not a white paper, or a government pub-
lication of that nature. IIP’s goal has always been to
tell America’s story, and they did so with careful
attention to pictures, the kind of language used, and
the layout of the presentation. It took six weeks to
complete the project: three to develop the story and
three to find the pictures. The finished product is a
fine piece of work done by true career profession-
als. It communicates a message that local embas-
sies can reformat to fit the audiences of their
particular countries; they intentionally left a few
extra pages that local representatives could use at
their discretion, e.g. the embassy in Germany dis-
tributed the publication along with pictures that
German schoolchildren had drawn post-9/11. 

Dwyer gave a few examples of other ways IIP is
working to improve communication between Amer-
ica and the Middle East. They recently put live mov-
ies on their web site. Although many parts of the
world lack high-speed Internet connections, more
than 100,000 people downloaded the production. 

Another major initiative links secondary schools
in the Middle East with their American counter-
parts, expands the teaching of geography and social
studies, and promotes an exchange of students and
teachers between the two regions. Also, the Bureau
of Public Diplomacy and Public Affairs expanded
the Fulbright Scholars program, English language
teaching, and teacher training in the Middle East.
Public Diplomacy officers work with local and state
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governments, as well as national governments, and
promote active sports and music exchanges to
reach younger audiences. 

In short, Dwyer said, “9/11 was a watershed—
and we in the field of public diplomacy will never
look at our job the same way again.” 

MOUAFAC HARB
News Director 
Voice of America’s Middle East Radio Network

Harb came wearing two hats—speaking to us
both as a government employee and as a journal-
ist. For four months, he has been involved in the
development of the Middle East Radio Network
(MERN), launched recently in Amman, Jordan;
Kuwait; Abu Dhabi and Dubai, United Arab Emir-
ates. He said that this effort had been discussed
long before 9/11; it simply picked up steam after the
tragedy, when people clearly saw the need for it. 

Today, 60% of the Arab population is under the
age of 30, and MERN wants to reach this audience.
Whereas television is an art of programming, radio
is an art of formatting—and so MERN is developing
according to a young format. Their broadcast is built
around two main tenants: news, and music—with
both English and Arabic lyrics—broadcast without
promotions. Three weeks ago, they started broad-
casting sports and health, all done in a way that will
attract active listeners. MERN realized that the Arab
media consumer is often highly educated and skep-
tical, and that just broadcasting a presidential
speech would not be enough to communicate its
message. MERN’s style of broadcasting is modeled
after successful radio stations in the United States,
but since the Arab world is not ‘one-size-fits-all’;
MERN realizes that it must tailor its broadcasts to
the region. They use regional streams, similar to the
system of national networks and local affiliates in
the United States. They are projecting a very region-
al image, with DJ’s speaking in the local dialects.
MERN wants people to sound local to attract local
listeners.

Harb said that MERN is not in the business of
making policy—only of reporting the news. How-
ever, because they are funded by the American tax-
payers, they will make sure that people are listening
to issues important to Americans. They ask them-
selves, is the story relevant? Do people care about
it? Frequencies are also a very important element of
the project—FM is much more desirable than AM,
and they broadcast accordingly. MERN reporters go
out and interview Arab people; one Arab leader

recently asked them, “What took you so long to do
a project this?”

Harb then wanted to change hats and describe
his personal views regarding the message the U.S.
sends to the Arab world. “There is a reason why 9/
11 happened, and it may not be that we are doing
something wrong; it may be that we are simply not
doing what is right. We once thought that, if we
convinced the Arab world that Osama bin Laden
and Al Qaeda were responsible for the attacks, we
would arouse anger toward terrorist organizations.
In this, we have succeeded. Now, we must convince
the Arab world that terrorism is morally unjustified,
no matter what the situation—and in this, I do not
think that we are doing enough.”

KENTON W. KEITH
Senior Vice President 
Meridian International Center

Ambassador Keith expressed agreement with
many comments made by his fellow panelists, and
said that he would focus his remarks on Afghanistan
and his recent tenure as Coalition spokesman in
Islamabad. In that position he faced the world press
on a daily basis. Most of the time, the world press
was represented by CNN, but more than half of the
press was usually Islamic. He did his best to reach
out to that press.

Ambassador Keith saw his job in Islamabad as
two fold:

First, the U.S. and the Coalition were “taking a
beating” from Abdul Salam Zaeef, Taliban Ambassa-
dor to Pakistan, who was spreading lies and misin-
formation. There was no one on the scene to
challenge him and go on record to counter his state-
ments until Ambassador Keith was sent out.

 Secondly, the message had to be delivered that
we were not fighting a war against Islam. The Tali-
ban insisted that our actions were not in response
to September 11, but rather part of the longer and
deeper war against Islam.

Looking at 9/11, the reactions throughout the
world—including the Muslim world—were every-
thing the U.S. could have hoped for. There was a
real outpouring of sympathy for the American peo-
ple. While many Americans saw a few moments of
jubilant reaction on the West Bank, which, in retro-
spect, might have been mainly stock footage, none
of the sympathetic reactions were shown, except in
European coverage. Nevertheless, the reaction in
the Middle East was very positive and very impor-
tant. 
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After the Coalition military action began in
October, the Taliban Ambassador had his heyday,
making accusations of a war against Islam, point-
ing at what was happening in Iraq and Kashmir,
charging indiscriminate bombing of civilians, and
citing large numbers of American casualties and
numbers of American bombers downed. But, the
worst accusation was that there were vast numbers
of innocent civilians indiscriminately killed.

An element of distrust of the U.S. colored every-
thing. Interviews with Islamic journalists were all
conditioned by a sense of an attack on Islam. This
was the fundament of dealings with the Islamic
press and continues today.

Has the U.S. succeeded with public diplomacy
as we define it? On balance, there has been
progress in limited ways:

We have made a strong case in establishing the
culpability of Al Quaeda in the 9/11 attack.

We have established that the prosecution of the
war has taken great care to spare innocent civilians
and avoid civilian casualties. Journalists who have
visited the front have come back impressed by that.

What are the lessons drawn from our experi-
ence in Pakistan and Afghanistan?

We have to show up and have the right public
diplomacy resources. We can’t continue to disman-
tle our public diplomacy resources as we have over
the past years. While it is encouraging that the
State Department is seeking additional resources,
this should just be a first step as much more is
needed.

There must be better coordination between
civilian and military public diplomacy efforts. The
military have much more money and are where the
fighting is taking place. There should be coordina-
tion between what civilian practitioners know needs
to be done and what the military practitioners have
the resources to do. 

 We should seek and embrace coalition. The
charge of unilateralism hurts us both in terms of
public opinion and access to needed resources. 

We must broaden and deepen the dialogue
between Americans and Muslims. If there is to be a
successful effort, it must be long-term. Even if there
were to be policy changes, issues of poverty, humili-
ation, and Muslims’ problems with their own gov-
ernments would still exist. The dialogue needs a
long-term commitment.

One of the most effective means of dialogue is
through exchange programs, which must be
expanded. The Administration should seek and
Congress should fund major exchange initiatives
between the U.S. and the Islamic world. 

MR. RAMI G. KHOURI
Jordan-based Syndicated Political Columnist
Nieman Fellow, Harvard University

Mr. Khouri said that he has seen very few suc-
cesses and many failures of U.S. public diplomacy
in the Arab-Islamic world. He stated, however, that
the real problem is not U.S. public diplomacy, but
U.S. diplomacy and U.S. policies. 

There are no simple solutions to the distrust
between the United States and the Arab-Islamic
world. American public diplomacy tends to see the
world as a battle between Popeye and Bluto. 

We must look at five distinct elements of the
U.S. image in the Arab-Islamic world in order to find
answers as to what we are doing wrong and what
we are doing right. (Mr. Khouri noted that he uses
“we” because he is a dual national; he is an Ameri-
can citizen, since he was born in the United States,
as well as a Jordanian citizen and a Palestinian
national.) 

The first element is the impact of American for-
eign policy on the Arab-Islamic world over the last
forty or fifty years. Most people in the Arab-Islamic
world perceive the impact to be negative—cumula-
tively negative, continuously negative, and increas-
ingly negative. Most Arab-Muslims feel that as a
result of the U.S. government’s direct and indirect
actions in the Middle East, their living conditions
have gotten worse, and their sense of dignity has
been degraded. While some of these grievances are
legitimate and others are not, it is imperative to
come to grips with them, rather than sweeping
them under the table. The United States’ pro-Israeli
tilt in the Arab-Israeli situation is one of the most
powerful reasons why people are so critical of it.

The second element is American values, as
practiced in the United States. Those who know
American society have great admiration, respect,
and awe for many aspects of it. Many feel angry,
however, because American foreign policy often
contradicts all that is great about the United States.
Trying to tell the world about American values is a
lost cause because there is nothing wrong with
them; they are good values. Arab-Muslims know
this; that is why they send their children to college
here, immigrate here, and want to do business with
Americans and buy American technologies. We
need to understand the contradiction between the
goodness of American values at home and the
destructiveness and hypocrisy of policies that pro-
mote values abroad that are not American.

The third element is the substance and style of
the U.S. message. The substance of the message is
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defined by what the United States does. Americans
and others say, “judge us by what we do and not by
what we say.” That is what the world is doing; it is
judging the United States by its actions and not by
its rhetoric. Style is also critically important. U.S.
administrations have talked in a style that is gener-
ally perceived to be arrogant and dictatorial, laying
down ultimatums in a style that smacks of imperial
arrogance—even when the United States is pursuing
what appears to be a just cause, such as the elimina-
tion of terrorism. People have risen up against the
arrogance and autocracy of their own govern-
ments; if the United States is going to communi-
cate with a style and a substance that are both
problematic, then anything the United States says is
going to fall on deaf ears. 

Fourth, we must examine the condition of the
people to whom we are talking. The communica-
tion process includes the message, the messenger,
and the person receiving the message. If the mes-
senger and message are not credible, and if the
people receiving the message live under difficult cir-
cumstances, the communications process falls
apart. In the Arab-Islamic world, most of the peo-
ple to whom we are sending messages live in
distressed states and most are very vulnerable eco-
nomically, politically, environmentally, and demo-
graphically. What they want to hear from us is a
policy that implements the good values of the
United States. 

Finally, what the United States really needs to
do is talk with the Islamic world and not to the
Islamic world. There needs to be more dialogue
rather than one party dictating to the other and the
other, in retaliation, threatening the first.

Overall, there is a massive incongruence
between the good values of the United States as
practiced within the United States, the conduct of
U.S. foreign policy, and the perception of America in
the Arab-Islamic world. Thus, there is widespread
opposition to U.S. policies; out of this opposition
emerge small groups of terrorists who carry out
criminal terrorist attacks against the United States.
Furthermore, U.S. officials and the U.S. public react
to this by misunderstanding the meaning of this
cycle. For example, reading the Quran is not the
way to learn about the Arab world. We need to learn
nothing about Islam in order to figure out why peo-
ple are attacking us. The condition of life of the peo-
ple who live in Islamic societies is the problem, not
the religion. People are asking the wrong questions
like “Why do they hate us?” What we are getting is
a grotesque, neo-colonial, neo-orientalist intellec-
tual rampage across the mass media asking the

wrong questions about why people believe as they
do in the Islamic world. 

Where is the United States successful? The
United States is most successful when Americans
act as Americans—interacting in business, educa-
tion, culture, music, and technology—all contexts
that are far away from American foreign policy.
What should we do? There are several answers: lis-
ten more carefully to what people are saying;
engage them in a real dialogue; be more humble;
understand that there are many shared values
among our different cultures and address those
shared values; practice what we preach; and look at
the policy criticisms that the United States gets and
see which policies can be changed. The single most
effective way for the United States to change anti-
American sentiments throughout the world is to
promote the same values abroad as we promote in
this country—practice what we preach.

MR. KARIM RASLAN
Malaysia-based Lawyer and Columnist

Islam is an enormously diverse civilization that
incorporates many different communities. Raslan
remarked that Americans have the idea that all Mus-
lim states are backward and impoverished, but this
is not the case in Malaysia. Malaysia is not a failed
state. Malaysia is the largest trading nation in the
Muslim world; it exports one hundred billion dol-
lars worth of goods and services—2.5 times the
amount of India. Furthermore, the GDP per capita is
equivalent to that of Mexico and Brazil. If you go
around in the rural areas, you do not see a dehu-
manized population. You see a population that has
been given water, electricity, roads, and education.
The government has been very successful in provid-
ing socio-economic services. Therefore, Islam does
not mean backwardness and it does not mean fail-
ure. In the recent economic crisis of 1997, powered
by the political destabilization when the trouble
arose between Anwar Ibrahim, who was ousted by
Prime Minister Mahathir, nobody died—even
though there was an unprecedented degree of politi-
cal turbulence. This shows that Muslim states can be
orderly. Raslan remarks that the strict gun laws in
Malaysia, whereby owning a single uncertified bul-
let can result in the death penalty, reinforce order
and stability in the country. 

Malaysia is also a country with a substantial
number of non-Muslims—45% of the population.
This creates its own tensions, and the non-Muslim
population is, in many ways, the engine of
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economic growth. In order to retain peace and sta-
bility, an understanding has had to be hammered
out over the decades as to how rights and obliga-
tions are dealt with across the racial divide. This has
required enormous efforts domestically. Overall, it
has demanded engagement across a religious divide
which is not Christian-Muslim, or Muslim-Jewish,
but Muslim-Chinese-Malay. It is a completely differ-
ent engagement that has been very successful. Of-
ten, in order to prevent an outburst of racial strife,
this engagement has to go behind closed doors.
Sometimes if you allow the “hotheads” and the
charismatic political leaders to launch into ethnic
accusations, before you know it, you have strife in
the streets. Malaysia relies on strict internal security. 

Before 9/11, the American government was
incredibly critical of the Malaysian Internal Security
Act because it allowed the Malaysian government to
arrest people and detain them without charging
them. Since 9/11, there has been a round of
applause by the U.S. government about the Act say-
ing “use it, and use it on every conservative extrem-
ist that you can find.” The hypocrisy is startling. 

The rhetorical level on which President Bush
and his speechwriters are operating suggests that
they believe Bush can talk to Omaha, Nebraska one
minute, and to the rest of the world the next—and
the audience can decide the audience to which
Bush is delivering. This idea is wrong. On CNN,
every time the president does something, it is
breaking news across the globe. If Bush is assuming
global leadership, he has to take responsibility for
his language, as do those who write for him. If
Americans are really keen to improve their interna-
tional image, they should either close down or re-
tool CNN. There is nothing that causes more outrage
in my part of the world than some of the coverage
coming out of the predominately American-owned
media. Time magazine released a recent issue with
a map of Malaysia on the front saying, “the center
of global terrorism.” It was such gross editorializing
that even the State Department sent the FBI to the
region to do a tour and apologize and say, “No, this
is incorrect.” If any place is the center of global ter-
rorism, it has to be the States and Germany, where
most of the attackers organized. The people who
staff the media have to learn that they do not have
to be the flag carriers for the American way. They in
themselves are undermining the credibility of the
American way by doing this. U.S. journalists need to
report the news and not attach themselves emotion-
ally to an American agenda. 

Finally, the United States is reluctant to engage
with the Islamic conservatives. If you do not engage

the conservatives, how will you communicate your
message? In Malaysia, many of the ideas of the elite
have driven public policy, but that may not be the
case forever. It behooves American foreign policy to
reach out into the most conservative, religious com-
munities—those who are in the majority in some
countries—and talk to them and listen to them. Talk
with; don’t tell. 

DISCUSSION

Question Mr. Khouri, you mentioned that
when Yassir Arafat says that he is willing to be a
martyr, it is rhetorically akin to an American saying,
“give me liberty or give me death.” We’ve heard the
word martyrdom several times in the past few
months. Can you please elaborate on the meaning
of this term so that Americans can better under-
stand its implications?

Khouri I am not an Islamic scholar, but the
answer does not lie in Islam. This point is compara-
ble to the civil rights movement in the United
States. The answer did not lie in the Bible, only con-
fidence lay in the Bible. The answer lay in human
nature. Universally, people want to live in dignity
and equality. People talk in these terms all over the
world. People who have not found a civil societal, a
diplomatic, or political way to achieve dignity and
equality have turned to acceptable and unaccept-
able means of violence to achieve their ends. There
is no one answer to your question. Usama bin-
Laden and Yassir Arafat are not the same. Arafat is
resisting the last colonial enterprise, and bin Laden
should be charged as a criminal. You have to ana-
lyze these words in the vocabulary of human expe-
rience. The same way that Bush says ‘wanted dead
or alive.’ You have to analyze language with depth
and honesty.

Raslan In Malaysia we are familiar with sui-
cide bombing, but it is not Arabs and Muslims. Look
at the case of Sri Lanka. In Malaysia, there is an
understanding about economic deficiencies. Prag-
matic policies are where you will succeed.

Harb But there are three examples where
there was a public diplomacy, and not a foreign pol-
icy, failure. (1) Iraq. The number one killer of Iraqis
is the Iraqi regime. No one talked about it. When oil
for food started, the official Arab world discovered
the sufferings of the Iraqi people. It was a public
diplomacy failure. (2) Muslims died in Bosnia, and
USA went there to defend them. Chirac comes first
in polls as the best foreign leader, yet France did
little in Bosnia. Another public diplomacy failure. (3)
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Martyrdom. Suicide bombing is a cult—a hip thing
among young people. It is not caused only by pov-
erty, evidenced by the well-off Saudi Arabian bomb-
ers of Sept. 11.

Keith Political Islamic groups like Al-Qaeda
are extreme, but not a large number. Islam has been
hijacked by political figures. Martyrdom has peer
pressure to exacerbate the problem. In regard to
Iraq, I’ve spoken to Arab leaders and they tell me
that they know Saddam Hussein is bad, but, if they
don’t help the people of Iraq, they will be then be
faced with a generation of Iraqis who will never rec-
oncile themselves to their government.

Question Explaining America to the Muslim
World is a problem, but explaining the Muslim
world to Americans is even harder. Specifically to
Ambassador Keith, are you reporting to the White
House? They don’t seem to be informed and seem
to have marginalized the experts.

Keith In Islamabad there were reports from
the White House, from State, but we were on
receive more than send. Our goals were clear-cut
from the beginning. Our job was not what the U.S.
Ambassador’s job to Islamabad was. She was there
to keep the White House informed, and she and her
staff did an excellent job.

Harb There is a brief from Public Diplomacy
that goes to the White House everyday about situa-
tions in the Muslim world. It is read, and from time
to time we see its direct effects. It is an active, two-
way street.

Question What are your thoughts on what
effect American popular culture can have in the
region? How can we use it more effectively, or is it
hopeless, and should we try other mediums. For
example, popular culture in the form of jazz has
been used as an effective diplomatic tool.

Dwyer It is clear that Charlotte Beers has
been focused on reaching younger people ever
since she started at State. Colin Powell has appeared
on MTV worldwide, and there were audience
debates both before and after the program. We will
return to print magazines, which I unfortunately
had to cut in 1994 due to budgetary reasons. Now
we have a commitment for more money, and we’re
starting them up again. We want to reach an age
group between 18-25/30 years old. American popu-
lar culture is the most powerful vehicle in the world.
It is a new approach that evokes different meanings.

Harb We are trying to do exactly this. Ameri-
can popular culture dominates in the Arab World—
we want to take advantage of it.

Khouri I think the best way is through meet-
ings between Arab Muslims and Americans. Spend
more money on exchange programs. I am con-
cerned about trying to appeal to the youth, as it
runs a high risk of demeaning people. A cultural
veneer can be misunderstood. Do you want us to
wear blue jeans and forget about public policy? The
Voice of America is straightforward, but the Voice of
America becomes overwhelmed by other Arab mes-
sages. Handle public diplomacy and popular culture
with care. Most importantly, stop the contradictions
between rhetoric and action. Send people to the
Middle East. I can’t think of any American tourists
that have been threatened in a non-war situation. It
is safe in Arab countries.

Harb But this is why we’re changing the for-
mat of radio in the Arab World, and we will not do
so in a condescending way.

Dwyer Appropriateness of message. We are
addressing this, working hard to formulate this. We
are talking to Muslim Arab-Americans, something
that we never did before. If the U.S. government
can’t tell its own story, then we can’t rely on others
to do it for us. The government can do it best. And
a lot of this has come to light and is related, now, to
9/11.

Audience Comment The situation is worse
than you have presented it to be. Directly linked to
that, there is a problem with the U.S. media and
what it presents to Americans, especially on the Pal-
estine/Israel conflict. There is utter one-sidedness
and oversimplification. The ability of government
personnel to tell the story is hampered by the mis-
education of the public. Mis-education about the
conflict does a grave disservice. The government
has to say something.

Question To what extent is the official voice
of the U.S. government hampered in the Arab
World, if that voice is automatically discredited?

Khouri It varies in different circumstances.
The government changed public policy in the Pales-
tine/Israel conflict last month, which was better for
Palestine. But it was not commented on in the Arab
World. The move has been drowned out. It was,
however, an amazing change, so it will positively
affect American credibility.

Keith Credibility depends on the events. Dur-
ing the Gulf War it had high credibility, now less so.

Audience Comment I am an Arab who grew
up in America and my life, according to general ste-
reotypes, is full of contradictions. As an American
Muslim I feel marginalized, however. We are afraid
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of the homeland security issue, and we have to keep
publicly proving our Americanness. We are afraid of

being labeled by stereotypes.
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with the United State Information Agency. His pri-
mary responsibility at Meridian is management of
the professional exchanges activities associated
with the State Department’s International Visitor
Program. He retired from USIA with the rank of
Career Minister. 

At the time of his retirement, Ambassador Keith
was Director of USIA’s Office of North African, Near
Eastern and South Asian Affairs, managing field
operations, public diplomacy activities and budget
for the Agency’s largest geographical bureau. 

From 1992 to 1995 he served as Ambassador
to the State of Qatar. Previous assignments were
Counselor for Press and Cultural Affairs in Cairo,
Senior Cultural Affairs Officer in Paris and various
posts in the Near East and Brazil. In 1996 Ambassa-
dor Keith served as USIA representative to the inter-
agency planning team charged with designing the
reorganization of foreign affairs agencies.

Ambassador Keith has received two Presidential
meritorious service awards and various individual
and group superior and meritorious honor awards,
including one for his work at the 1991 Middle East
peace conference in Madrid. He is a Chevalier in the
French Order of Arts and Letters, an honor con-
ferred by the French government in recognition of
his contribution to cultural and educational ex-
change between France and the U.S. 

Ambassador Keith serves as chair of the Alli-
ance for International Cultural and Educational Ex-
change. He is currently president of the Association
of Black American Ambassadors. 

Kenton Keith was appointed the Department of
State’s Special Envoy to Islamabad from November
2001 to January 2002 to set up and direct the Coali-
tion Information Center in Pakistan and to serve as
the spokesperson on Coalition activity in Afghani-
stan. This included briefing world media on devel-
opments in the military, political and humanitarian
objectives of Coalition nations in the conflict against
international terrorism following the attacks on the
United States in September 2001.

A native of Kansas City, Missouri, Keith is a
graduate of the University of Kansas with a major in
International Relations. Ambassador Keith served as
an officer in the U.S. Navy from 1961 to 1965. He is
married to the former Mireille Luc and has two
grown children.

RAMI G. KHOURI
Jordan-based Syndicated Political Columnist
Nieman Fellow, Harvard University

Rami George Khouri is a Palestinian-Jordanian
and U.S. citizen whose family resides in Amman
and Nazareth. He is spending this academic year as
a Nieman Fellow at Harvard University and is a
member of the Brookings Institution Task Force on
U.S. Relations with the Islamic World. He is an inter-
nationally syndicated political columnist; book
author; host of Encounter, a weekly current affairs
talk show on Jordan Television; general manager
and co-owner of Al Kutba, Publishers, in Amman,
Jordan (Al Kutba was the Nabataean goddess of the
scribes); writer and presenter of Jordan Ancient Cul-
tures, a weekly archaeology program on Radio Jor-
dan; and consultant to the Jordanian tourism
ministry on biblical archaeological sites. He is a
Senior Associate at the Global Affairs Institute, Max-
well School, Syracuse University (NY, USA); Fellow
of the Palestinian Academic Society for the Study of
International Affairs (Jerusalem); and Associate Fel-
low of the Royal Institute for Inter-Faith Studies
(Amman, Jordan).

Mr. Khouri was editor-in-chief of the Jordan
Times for seven years, and wrote for many years
from Amman for leading international publications,
including the Financial Times, the Boston Globe and
the Washington Post. He often comments on Mid-
east issues in the international media, including the
BBC, U.S. National Public Radio, CNN, and others,
and lectures frequently at conferences and universi-
ties throughout the world. He is the chief umpire for
Little League baseball in Jordan. 

He has BA and MSc degrees respectively in
political science and mass communications from
Syracuse University, is married to Ellen Kettaneh,
and has two boys at university in the USA.

MARJORIE RANSOM 
Project Director, ISD
Panel Moderator

Marjorie Ransom’s career of 30 years brought
her to the rank of Career Minister, the second high-
est in the Foreign Service. 

She served throughout her career in the U.S.
Information Agency, specializing in cultural ex-
change, press, and education. A Middle East
specialist and Arabic speaker, she served as the first
female officer in Amman, Jordan in 1963 and sub-
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sequently headed Public Affairs sections in the
American Embassies of Sanaa, Yemen; Abu Dhabi,
United Arab Emirates; Damascus, Syria, and Cairo,
Egypt—the last a section so large it exceeded many
embassies in size. 

In 1995–1997, she served a second tour in
Damascus, Syria in a key State Department job, that
of Deputy Chief of Mission, the number two job in
the Embassy. During that time there were seven
trips by the Secretary of State in a valiant but unsuc-
cessful quest for a peace agreement between Israel
and Syria. 

From 1997 to 2000, she was the Director of the
Department’s three foreign press centers in Wash-
ington, New York and Los Angeles. In that capacity,
she led the U.S. government effort to inform foreign
journalists in the U.S. and through them large for-
eign audiences abroad about U.S. policy, society
and institutions.

With her husband, also a Foreign Service
Officer, she pioneered in tandem assignments, serv-
ing with him (a State Department political officer) in
the same embassies three times. The overlap and
difference in their interests made for a rich family
life for their three daughters, now all graduated
from college and launched in careers of their own. 

In November 2000, Ms. Ransom retired from
the Department of State to devote more time to her
family and to her extensive personal interests: U.S.
public diplomacy towards the Middle East, research-
ing, cataloguing and documenting her considerable
collection of the folk silver jewelry of the Middle
East and Central Asia and volunteer activities in
prison ministry and mentoring a District of Colum-
bia public school student.

KARIM RASLAN
Malaysia-based Lawyer and Columnist

Karim Raslan is a thirty-eight year old Cam-
bridge University educated lawyer and author. 

He is a Founding Partner of Raslan Loong—one
of Malaysia’s leading corporate law firms. With six
partners and twenty—five associates, Raslan Loong
specializes in banking, corporate finance, capital

markets, insolvency, restructuring and information
technology work. Raslan Loong has acted for count-
less leading multinational clients including Credit
Suisse First Boston, Citicorp, ABN Amro and AIG.

He is also the author of Ceritalah: Malaysia in
Transition which has described by Nobel Laureate,
Sir V.S. Naipaul as “educated and elegant” and Heroes
and Other stories. Ceritalah has been reprinted four
times and Heroes twice since their initial publication
in 1996.

His weekly syndicated column Writers Journal is
published by The Business Times (Singapore), The
Star (Malaysia), Sin Chew Jit Poh (Malaysia), The
Jakarta Post, The Nation (Bangkok), Philippine Daily
Inquirer, South China Morning Post (Hong Kong),
Ming Pao (Hong Kong) and Sydney Morning Herald.
Over one and a half million people across the Asia-
Pacific read his column every week.

He is on the International Council of the Asia
Society, New York. He has spoken at countless high-
level conferences (including the recent World Eco-
nomic Forum in New York). He has been quoted
extensively in the international media—including Le
Monde, Les Echos, NRC Handelsblatt, The Financial
Times, TIME, NEWSWEEK, The New York Times, The
Wall Street Journal and The Boston Globe. 

He also contributes opinion pieces on Asia-
Pacific and Islamic Affairs for both regional and
international newspapers, magazines (Far Eastern
Economic Review, The International Herald Tribune),
TV (CNN, CNBC) and radio.

He has recently been a Fulbright Scholar at
Columbia University, New York from November
2001 until February 2002. He has been working on
a project entitled “Freedom of Expression in Islamic
Societies”.

On his return to Malaysia he will be launching
his third book Ceritalah 2: Southeast Asian Journeys
in Spring 2002 and his first novel Desire in Fall
2002. Desire is the first volume of an anticipated
Quartet tracking the lives of a Malay Muslim family
from the 1930s to the present day. His short stories
have been published in the leading British literary
journals, Granta and Wasafiri and anthologized by
Penguin. 


