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INSTITUTE OF COMMUNICATIONS STUDIES

PUBLIC DIPLOMACY, PROPAGANDA AND 

PSYCHOLOGICAL OPERATIONS
Semester One, 2010-11
Professor Philip M. Taylor

Room 109, Clothworkers’ North Building
Aims and Objectives

This course examines the means by which nation-states conduct informational activities in support of their foreign policy objectives.  Essentially it is about international propaganda.  The course analyses the roles of international broadcasting (radio and satellite television), the role of news and culture, and other forms of targeted persuasive techniques (‘propaganda’) which have emerged since the end of the Cold War, especially Psychological and Information Warfare/Operations, ‘Perception Management’ and ‘Strategic Communications’.  Different applications and roles of the official/external ‘information services’ are assessed in terms of journalistic ethics, approaches to the ‘truth’ and the value of such activities in support of national and international objectives.  By the end of the course students will have a heightened appreciation of the role of ‘official information’ and other euphemisms for propaganda within an international context and in the conduct of foreign policy from the end of the Cold War to the current ‘war’ against international terrorism.

This module is an optional element of the MA in International Communications.  It is also available as an option or elective course for other taught postgraduate programmes of study in ICS (and sometime from other departments).  
Course structure and requirements

The course is presentation-led, with a two hour lecture that embraces the concept of class discussion and of a Q & A session in each week of semester one.  Each student is expected to submit one 3000-word essay by the designated hand-in date in semester one (9 December 2010), which is 50% of the mark.  The remaining 50% is achieved by a two-hour examination.

Lecture times are 12-2pm on Tuesdays.  The location will be announced at the start of term.  You can expect them to vary because Professor Taylor has many commitments away from campus relating to University and military business.  If you are not prepared to be patient and flexible concerning access to the course tutor, please reconsider your choice of option.  Office ‘surgery’ hours are NORMALLY 12-1pm Mondays, Wednesdays and Fridays or, of course, by appointment at any other time.
The course is supported by an extensive website of resources to be found here:

http://ics.leeds.ac.uk/papers/index.cfm?outfit=pmt
especially sections 6-11.

The power point slides for the lectures can be downloaded either from the VLE or from here:

http://ics.leeds.ac.uk/papers/vf01.cfm?folder=25&outfit=pmt
Reading Groups
You are strongly advised to organize yourself into reading groups of say 5-8 people right at the start of the course.  Although there will be five seminars for this course led by Jacob Jacob, Prof. Taylor’s Teaching Assistant, this can be an invaluable method of exchanging ideas and discussing issues with your fellow students and as preparation for the seminars.  This will need someone to take the initiative and to lead the group, possibly through the establishment of a Facebook group (preferably for the entire class of 10-11).  Attendance of the tutors is strictly by invitation only and subject to his availability.
CLASS TOPICS
Lecture times are 12-2pm on Tuesdays and the location will be announced separately.
1. Introduction to the course. What is Propaganda?

2. What is Public Diplomacy?  

3. What are Psychological Operations (or now Military Information Support Operations)?

4. From Information Warfare to Information Operations
5. Case Study 1: The Gulf War – the first information war?

6. The role of the international journalists and broadcasters – news vs. propaganda

7. Cultural Diplomacy 

8. Case Study 2: From Bosnia to Kosovo

9. Case Study 3: ‘Perception Management’ in the ‘war’ against terrorism
10.  Strategic Communications and the current debate under President Obama
Class subjects

1a. Introduction to the course

Introductions to the course, course materials, course objectives and to each other; expectations

Introductory Background Reading

Arthur S. Hoffman (Ed.), International communication and the new diplomacy (Politics Q-0 HOF)

Philip M. Taylor, Global communications, international affairs and the media since 1945 (Sociology F-12 TAY)

Mark D. Alleyne, International Power and International Communication (Sociology F-12 ALL)

G.H. Jamieson & H. Gilbert, Communication and Persuasion (BL, Education  301.154 JAM)

Website:
http://ics.leeds.ac.uk/papers/vf01.cfm?folder=2027&outfit=pmt
PLEASE NOTE THAT WEBLINKS ARE NOTORIOUS FOR GOING OUT OF DATE.  IF YOU ENCOUNTER A DEAD LINK – OR INDEED FIND A USEFUL SITE FOR THIS COURSE – PLEASE E-MAIL ME at p.m.taylor@leeds.ac.uk
1b. What is Propaganda?

Definitions; distinctions between ‘black’, ‘white’ and ‘grey’ activity; objectives; historical connotations and rules of engagement; authoritarian vs. democratic propaganda

Reading Group Discussion Topic: Examine the view that propaganda ‘is a good word gone wrong’.

Essay Topic: Critically evaluate the view that propaganda can best be analysed as a value-neutral form of persuasion.

Reading: 

J. Ellul, Propaganda: the formation of men's attitudes (Sociology, F-12 ELL)
T.H. Qualter, Propaganda and Psychological Warfare (Psychology M-4 QUA)
Philip M. Taylor, Munitions of the Mind; a history of propaganda from the ancient world to the present day (Modern History A-0.09 TAY)
Philip M. Taylor, British propaganda in the twentieth century: selling democracy (Modern History P-9.4 TAY)

Anthony R. Pratkanis and Elliot Aronso, Age of propaganda: the everyday use and abuse of persuasion  (Psychology M-4 PRA)

E.S. Herman & N. Chomsky, Manufacturing Consent (Pols. D-0 HER)

Edward S. Herman, The propaganda model revisited (EBL Counter C0502)

John C. Clews, Communist propaganda techniques (Politics C-6.5 CLE)

Ladislav Bittman (ed.), The New image makers: Soviet propaganda & disinformation today (Politics Q-3.7 BIT)

Terence H. Qualter, Opinion control in the democracies (Politics D-0 QUA) 

Serge Chakotin, The rape of the masses : the psychology of totalitarian political propaganda (Politics C-7 CHA)                    

F. C. Bartlett, Political propaganda (Stack Politics E-0 BAR)

Sproule, Michael J., Propaganda and Its Discontents, in Review of Communication, 2.4, October 2002, pp. 363-367.

Keohane, Robert O. and Joseph S. Nye, Jr., ‘Power and Interdependence in the Information Age’, in Foreign Affairs, Vol. 77, n. 5, September/October 1998, pp. 81-94.

Nicholas J. Cull, David Culbert, David Welch, Propaganda and mass persuasion: a historical encyclopedia, 1500 to the present.

R. Marlin, Propaganda and the ethics of persuasion.

Relevant Websites: 

http://ics.leeds.ac.uk/papers/vf01.cfm?folder=715&outfit=pmt
2. What is Public Diplomacy?

Definitions; objectives; roles of news and cultural exports; rules of operation – authoritarian vs. democratic; BBC, VOA, Voice of Russia, Radio Marti, Radio Free Asia, Radio Free Europe, Radio Sawa and the radio battle for hearts and minds in the ‘war’ against terrorism..

Discussion Topic: Compare and contrast the different uses by governments of public diplomacy within the context of their external information services.

Essay:  What are the advantages and disadvantages of the conduct of public diplomacy for the conduct of foreign policy?

Reading:

Nancy Snow and Philip M Taylor (eds), The Routledge Handbook of Public Diplomacy (Politics Q-0 SNO)
N. Cull, The Cold War and the USIA (Communications Studies D.6.22)
Jarol B. Manheim, Strategic public diplomacy and American foreign policy: the evolution of influence (BL WEST 2)

Hans N. Tuch, Communicating with the world: U.S. public diplomacy overseas (BL WEST 2)
J. Hale, Radio Power: propaganda and international broadcasting (EB, Sociology F-12 HAL; PMT)

John, Tusa, Conversations with the world (EB, Sociol F-12TUS)

Gerald Mansell, Let the Truth be told: 50 years of BBC External Broadcasting

A. Briggs, A History of Broadcasting in the United Kingdom (BL, Education 301.792BRI)
L. Alexandre, The Voice of America (BL, Politics Q-7.3 ALE)

H.O. Hart, Emergent collective opinion and upheaval in E. Europe and the role of radio communication (EB, Sociol F-2.3 HAR)

Gary Rawnsley, Radio diplomacy and propaganda: the BBC and VOA in international politics, 1956-64 (Modern History C-90 RAW)

Michael Nelson, War of the black heavens: the battles of Western broadcasting in the Cold War (Modern History C-90 NEL)

Mark Leonard and Vidhya Alakeson, Going public: diplomacy for the information society (BL WEST 2)

Mark Leonard and Conrad Smewing (Eds.), Public diplomacy and the Middle East 
Brown, Robin, ‘Information Operations, Public Diplomacy & Spin: The United States & the Politics of Perception Management’, in Journal of Information Warfare, vol. 1, Issue 3, 2002, pp. 40-50.
Public Diplomacy Websites:

http://ics.leeds.ac.uk/papers/vf01.cfm?folder=7&outfit=pmt
http://mountainrunner.us/
http://publicdiplomacypressandblogreview.blogspot.com/
http://www.kimandrewelliott.com/
3. What are Psychological Operations?

Definitions; historical connection with psychological warfare; black, white and grey; PSYOPS in the 1990s – uses in operations other than war, humanitarian missions.

Discussion Topic: What are the differences between propaganda and psychological operations?

Essay:  Examine the military validity of PSYOPs and evaluate the morality of its conduct.

Reading:

Philip M. Taylor, Global communications, international affairs and the media since 1945 (Sociology F-12 TAY) Chapter 4

T.H. Qualter, Propaganda and Psychological Warfare (EB, Psychology M-4 QUA)

Websites:

http://ics.leeds.ac.uk/papers/vf01.cfm?folder=64&outfit=pmt
4. From Information Warfare to Information Operations

Discussion Topic: What are the main principles of ‘information warfare’ and ‘information operations’?

Essay:  Discuss the view that the Kosovo conflict of 1999, not the Gulf War of 1991, was the first true information war.

Reading:  This is such a new topic that very few books have been written about the topic.  The main source of information is the web. However the following are in the library:

Dorothy E. Denning Information warfare and security (EBL, Computer Studies H-2 DEN)

D. Curtis Schleher, Electronic warfare in the information age (EBL, Computer Studies H-2 SCH)

Alan D. Campen The first information war: the story of communications, computers, and intelligence systems in the Persian Gulf War (EBL)

Arquilla, John and David Ronfeldt, The Emergence of Noopolitik: Toward an American Information Strategy (Politics Q-7.3 ARQ)

Edward Waltz, Information Warfare: principles and operations (POL R-3 WAL)

David Alberts, Understanding Information Age Warfare (POL R-3 ALB)

Website:

http://ics.leeds.ac.uk/papers/vf01.cfm?folder=66&outfit=pmt
5. Case Study 1: The Gulf War – the first information war?

Discussion Topic: Examine the different approaches to propaganda employed by the Iraqis and the Allied coalition in 1991.

Essay:  To what extent can the Gulf War of 1991 justifiably be termed ‘the first information war?

Reading:

Philip M. Taylor, War and the Media: Propaganda and Persuasion in the Gulf War (Sociology F-12 TAY)

Shaw, Martin, Civil society and media in global crises : representing distant violence ( Sociology F-12 SHA )

David Willcox, Propaganda, the press and conflict: the Gulf War and Kosovo
Atkinson, Rick, Crusade: the untold story of the Persian Gulf War (Student Loan Politics R-3.044 ATK)

Safty, Adel, Camp David to the Gulf: negotiations, language & propaganda, and war (Politics Q-4.3 SAF)

Lawrence Freedman and Efraim Karsh, The Gulf conflict, 1990-1991: diplomacy and war in the new world order (Politics R-3.044 FRE) 

Fialka, John J., Hotel warriors: covering the Gulf War  (Sociology F-12 FIA)

Smith, Perry M., How CNN fought the war: a view from the inside  (Politics R-3.0446 SMI)

Hedrick Smith (Ed.), The media and the Gulf War (Student Ref Sociology F-12.73 SMI).

Lambert, A. P. N., The psychological impact of air power in the Gulf War (EBL Counter A5015)

MacArthur, John R., Second front: censorship and propaganda in the Gulf War (Psychology M-5 MAC)

W. Lance Bennett and David L. Paletz, Taken by storm: the media, public opinion, and U.S. foreign policy in the Gulf War (Politics R-3.044 BEN)

Websites:

PBS Gulf War site - http://www.pbs.org/wgbh/pages/frontline/gulf/
Desert Storm sites - http://www.cfcsc.dnd.ca/links/milhist/gw.html
http://ics.leeds.ac.uk/papers/vf01.cfm?folder=30&outfit=pmt
6. The role of the international journalists and broadcasters – news vs. propaganda

Discussion Topic: To what extent can the news gathering and news dissemination processes be regarded as ‘propagandistic’?

Essay: ‘News is the shocktroops of propaganda’ (Reith).  Discuss.

Reading:

Paul Moorcraft & Philip M Taylor, Shooting the Messenger: the political impact of war reporting.
Esko Salminen, The silenced media : the propaganda war between Russia and the West in Northern Europe (Modern History K-6.4 SAL)
M Rosenblum, Who Stole the News? (EB, Sociol F-12 ROS)

R.A. Schwarzlose, The nation's newsbrokers (BL Bibliog G-6.47 SCH)

B. Cronin & N. Tudor-Silovic, The Knowledge Industries (Sociol F-15 CRO)
P. Schlesinger, Putting 'Reality' Together (EB, Sociology F-12.1 SCH; PMT)
S. Cohen & J. Young (Eds.), The Manufacture of News (BL & EB, Sociology F-12 COH)

Ingrid Volkmer, CNN: News in the Global Sphere (1999)

Websites:

http://ics.leeds.ac.uk/papers/vf01.cfm?folder=34&outfit=pmt
http://ics.leeds.ac.uk/papers/vf01.cfm?folder=193&outfit=pmt
7. Cultural Diplomacy 

Discussion Topic: Why and with what consequences do governments spend their taxpayers’ money on educating foreigners about national cultures?

Essay:  Critically evaluate the major debates surrounding the conduct of cultural diplomacy, as distinct from cultural imperialism.

Reading:

Barghoorn, Frederick Charles, The Soviet cultural offensive: the role of cultural diplomacy in Soviet foreign policy (Modern History L-6.012 BAR)

Cohen, Raymond, Negotiating across cultures: communication obstacles in international diplomacy (Politics Q-0.5 COH)

F. Fejes, 'Media imperialism: an assessment', Media, Culture and Society 3 (1981) 281-89

H. I. Schiller, Mass Communication and American Empire (EB, Sociol F-12.073 SCH)*

H.I. Schiller, Information Inequality (EB, Sociol H-7.5 SCH)

Ien Ang, 'Culture and Communication: towards an ethnographic critique of media consumption in the transnational media system', European Journal of Communication, 5 (1990)

M. Tracey, 'Popular Culture and the Economics of Global Television', InterMedia 16 (1988) 9-25.

J. Tomlinson, Cultural Imperialism (Sociol F-14 TOM)

J. Tunstall, The Media are American (Sociol F-12.73 TUN)
Feigenbaum, Harvey B., Globalization And Cultural Diplomacy, Center For Arts And 
Websites:

http://ics.leeds.ac.uk/papers/vf01.cfm?folder=7&outfit=pmt
The British Council - http://www.britcoun.org/
Britain in the USA - http://britain-info.org/
Cultural Protection and other international agreements - http://www.tufts.edu/departments/fletcher/multi/cultural.html
8. Case Study 2: From Bosnia to Kosovo

Discussion Topic: Discuss the various forms of targeted information activity in the Balkan region and evaluate their effectiveness.

Essay: To what extent have PSYOPs ‘come of age’ in their deployment in the Balkans during the 1990s?`

Reading:

Chandler, David, Bosnia: faking democracy after Dayton  (Politics H-3.14 CHA)

Article 19, Forging war: the media in Serbia, Croatia and Bosnia-Hercegovina (Sociology F-12.314 ART)

Peter Goff, editor, The Kosovo news and propaganda war (SOCIOL F-12 GOF)

Vickers, Rhiannon, ‘The Kosovo Campaign Political Communications, the Battle for Public Opinion and Foreign Policy’, in Civil Wars, vol. 3, n. 1, Spring 2000.
Website:

http://ics.leeds.ac.uk/papers/vf01.cfm?folder=4&outfit=pmt
9. Case Study 3: Strategic Communications and the ‘war’ against terrorism from Bush to Obama
Bruce D. Berkowitz, The new face of war (Communications Studies E-6.2 BER)
Robert M. Cassidy, Counterinsurgency and the global war on terror: military culture and irregular war (Politics R-5.4 CAS)

Robert Satloff, The battle of ideas in the war on terror (Communications Studies E-6.073 SAT)
Richard Bonney, False prophets: the 'clash of civilizations' and the global war on terror (Politics Q-0 BON)

Graham Spencer, The media and peace: from Vietnam to the 'War on terror'

(Communications Studies E-6.2 SPE)

Michael Scheuer "Anonymous", Imperial hubris: why the West is losing the war on terror (Politics Q-7.3 SCH)

Benjamin Cole (ed.), Conflict, terrorism and the media in Asia

(Communications Studies E-6.204 COL)

William A. Rugh, Engaging the Arab and Islamic worlds through public democracy (Communications Studies E-6.043 RUG)

Danny Schechter, Media wars: news at a time of terror (Communications Studies E-6.2 SCH)
Nancy Snow, Propaganda Inc.

Websites:

http://ics.leeds.ac.uk/papers/vf01.cfm?folder=10&outfit=pmt
http://ics.leeds.ac.uk/papers/vf01.cfm?folder=1259&outfit=pmt
http://ics.leeds.ac.uk/papers/vf01.cfm?folder=2053&outfit=pmt
http://ics.leeds.ac.uk/papers/vf01.cfm?folder=2558&outfit=pmt
http://ics.leeds.ac.uk/papers/vf01.cfm?folder=2764&outfit=pmt
http://ics.leeds.ac.uk/papers/vf01.cfm?folder=2914&outfit=pmt
http://ics.leeds.ac.uk/papers/vf01.cfm?folder=891&outfit=pmt
http://ics.leeds.ac.uk/papers/vf01.cfm?folder=1087&outfit=pmt
10. Strategic Communications and the current debate under President Obama
This topic is too current to have had many books or articles published as yet.
Websites:
http://ics.leeds.ac.uk/papers/vf01.cfm?folder=3058&outfit=pmt
http://ics.leeds.ac.uk/papers/vf01.cfm?folder=3132&outfit=pmt
Guidelines for essays:

Important points to bear in mind when writing essays:


Research the topic as widely as you can. The main books for each topic are listed here but there are many others in the library that can provide satisfactory alternatives.  You should be working on the assumption that each essay should have had at least 8-12 books/articles consulted.  In the event of book shortage, don't forget the Internet and other sources such as newspapers on CD-Rom in the Library.   The basis of good essay writing is wide research.


Design a structure for your essay, usually with a beginning, middle and end.  The beginning should introduce the topic, its significance and how you propose to tackle it; the middle should form the core of your argument; the end should conclude with your own ideas (and NOT just summarise what you have written). The basis of a good essay is a clear structure.

Always place the emphasis on analysis rather than narrative.  The essay will either ask a question or invite discussion.  Do not write a report.  Answer the question or fulfil the requirements of the title.  The basis of a good essay is a clear, coherent and consistent analysis.


Work on the assumption that your tutor has read the items on the bibliography and does not want to see them merely reiterated.  He wants to see YOUR interpretation of that material.  The more the emphasis is on analysis, the higher the mark will be.

Once you begin writing, always bear in mind the following questions: Am I answering the question? (It will not say 'Write everything you have found out about X').  How relevant is the material I am including to the question being asked? How can I provide an example/illustration of the point I have just made in order to give it greater authority?  Where are the flaws in my argument and how can I accommodate them? Relevant, well-illustrated and authoritative essays with personal interpretation will receive the higher marks.


Pay due consideration to spelling, grammar and presentation.  This is particularly the case for students whose first language is not English, but it also applies to native speakers.  And do this even at the drafting stage.


Give yourself plenty of time for research and writing up prior to the deadlines.  Rushed pieces of work invariably show through.


Avoid plagiarism AT ALL COSTS.  If in doubt, consult the University regulations.  Essays that plagiarise the work of others will automatically fail.  

Guidelines for Seminars

· If you do not prepare for seminars by reading, discussion and thinking, you are wasting an opportunity

· If you do not participate in class discussions, you are denying yourself and your fellow classmates the opportunity to exchange information and ideas.

· Therefore, come well prepared in terms of having researched the topic and its issues and be prepared to talk coherently and intelligently.

ACCESS TO TUTOR/TUTORIAL BOOK COLLECTION & OTHER PROCEEDURES


Professional details about Professor Taylor can be found on the Institute’s World Wide Web site.   http://ics.leeds.ac.uk/papers/vf01.cfm?folder=1&outfit=pmt.

 Once you have logged on to the University’s computing service, then staff pages.  A copy of this booklet can be found on-line in the ‘teaching materials’ section of Prof. Taylor’s pages.


You are welcome to drop in to discuss course - or other - matters by special appointment with Prof. Taylor.  His e-mail is p.m.taylor@leeds.ac.uk
 
Books can be borrowed from the tutor's personal collection - provided the Library has been checked first.  Please sign the books in and out with your name, title/author of book, date borrowed/returned.


Please return books borrowed in this way within 48 hours (non-native speakers are allowed books for 72 hours) so that other students may have an opportunity to use them.  If Prof. Taylor is not in his office, please return them to the secretary’s office.  If you miss this return deadline, it could result in your not being allowed to borrow further books.


If you cannot contact the tutor electronically, you can leave messages for him in his marked pigeonhole in the corridor.


Do not deposit essays in the boxes further down the same corridor, but rather give them to Christine Bailey (in the Houldsworth site) for logging in once you have signed the plagiarism waver.  Draft essays, on the other hand, may be placed in these boxes, but notify the tutor via his pigeonhole that you have deposited them there.


You may contemplate using the tutor as a referee for job applications.  If you plan to do this, make a point of letting him know something about yourself, your interests and aspirations.  A c.v. always helps the writing of references.  Let the office have a copy of your latest version.







